


Give your brand
the exposure it deserves

More time in the spotlight? Yes, please. From independents, department stores, garden centres,
online retailers, attractions and designers, your collections will get the attention they deserve
from a captive audience of new buyers on the lookout for crossover opportunities.
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insights from those in the know. That'’s happen when both buyer and supplier are keen

where you come in. You'll have the to meet and explore new business together.

chance to meet and spark lasting
connections with a full spectrum of
professionals at the heart of UK retail.
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In case you
missed it...

Spring Fair won the Trade Show of the
Century Award at the AEO Centenary
Party & Awards 2021. That's
something to be part (and proud) of.
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Curated Meetings speeds everything up and
smooths the way. You'll meet new buyers
with meaningful budget, who've already seen
your products, decided they’re interested, and
have the authority to spend money with you.
Meetings will take place in the peace and
privacy of a VIP lounge at Spring Fair, where
you can show off your products to them -
whether you're exhibiting with us or not.




Who will you reach?

Spring Fair is designed to gather and guide brands, manufacturers and retailers on their
journeys to future success — whatever that might look like. It's an event for exciting products,
fresh ideas, curious minds and those looking for something a little different.

We attract more than 45,000 visitors to the NEC Birmingham, and here’s a snapshot of who you
could expect to see at Spring Fair 2023:

The Spring Fair visitor
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of buyers had a sole/
joint purchasing
responsibility

of visitors had a top tier
job title (Owner, CEO,
Senor Management,
Head of department)

of buyers had
a buying budget
of £100k+

of visitors
were new to
the show
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